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Module

Mandatory Modules
Method Theory and Research Approaches

Empirical Research (Engl.) (6 ECTS)

SRH Fernhochschule

The Mobile University

State-recognised University

Examination

Student Paper (10 pages)

Data Analysis (Engl.) (Options: Qualitative or Quantitative Alignment) (6 ECTS)
Business Administration - Basics

General Business Administration (Engl.) (6 ECTS)

Student Paper (20 pages)

Student Paper (20 pages)

International Accounting (Engl.) (6 ECTS)
Business Administration - Management Disciplines

Marketing (Engl.) (6 ECTS)

Student Paper (20 pages)

Student Paper (20 pages)

Strategic Management (Engl.) (6 ECTS)
Study Degree

Master Thesis and Colloquium GBA 90 (24 ECTS)

Specializations
Students choose 1 specialization.

International Management

International Marketing (Engl.) (6 ECTS)

Student Paper (20 pages)

Colloquium (45 minutes) und Master Thesis (60-80 pages, processing time 5
months)

Student Paper (20 pages)

Culture & Ethics (Engl.) (6 ECTS)

Student Paper (20 pages)

International Business (Engl.) (6 ECTS)
Financial Management

Financial Statement Analysis & Valuation (6 ECTS)

Student Paper (20 pages)

Case study (20 pages)

Mergers & Acquisitions (Engl.) (6 ECTS)

Case study (20 pages)

Alternative Financing (Engl.) (6 ECTS)
Sustainability Management

Ecologic Dimensions of Sustainability (6 ECTS)

Student Paper (20 pages)

Presentation (20 minutes)

Social Dimensions of Sustainability (6 ECTS)

Student Paper (20 pages)

Economic Dimensions of Sustainability (6 ECTS)
Business Analytics

Data Analytics - Fundamentals (Engl.) (6 ECTS)

Student Paper (20 pages)

Online-Test (60 minutes)

Data Visualization and Storytelling (Engl.) (6 ECTS)

Practically relevant creation

Data Management and SMART Data (Engl.) (6 ECTS)
Design Management

Design Management Strategy (6 ECTS)

Presentation (20 minutes)

Submission Tasks (15 pages)

Decision Making, Management and Design (6 ECTS)

Submission Tasks (15 pages)

Design Theory, Scientific Design Concepts & Design Science (6 ECTS)
Digital Management

Digital Leadership & Transformation (Engl.) (6 ECTS)

Student Paper (20 pages)

Student Paper (20 pages) oder Presentation (20 minutes)

Digital Strategies and Business Models (Engl.) (6 ECTS)

Written Exam (120 minutes)

Digital Processes (Engl.) (6 ECTS)

Tourism Managment

Destination and Hotel Management (Engl.) (6 ECTS)

Submission Tasks (15 pages)

Submission Tasks (15 pages)

International Marketing in Tourism (Engl.) (6 ECTS)

Student Paper (20 pages)

Sustainability in Tourism (Engl.) (6 ECTS)

Electives
2 elective modules can be selected from all elective areas

International Management

Risk Management (Engl.) (6 ECTS)

Student Paper (20 pages)

Student Paper (20 pages)

International Business Law (Engl.) (6 ECTS)

Student Paper (20 pages)

Economics (Engl.) (6 ECTS)

Financial Management

Digital Finance (Engl.) (6 ECTS)

Student Paper (20 pages)

Student Paper (20 pages)

Financial Markets & Institutions (Engl.) (6 ECTS)

Submission Tasks (15 pages)
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FinTech (Engl.) (6 ECTS) Portfolio-Exam (several partial exams)

Sustainability Management

Goals and Standards in Sustainability (6 ECTS) Submission Tasks (15 pages)
Global Supply Chain Management (6 ECTS) Student Paper (20 pages)
Sustainable Finance (Engl.) (6 ECTS) Case study (20 pages)

Business Analytics

Deep dive artificial intelligence (Engl.) (6 ECTS) Program Design

Streaming Platforms and NoSQL Databases (Engl.) (6 ECTS) Presentation (20 minutes)

Design Management

Design Systems & Designing in complexity (6 ECTS) Learning Journal
Design Research & Design Methods (6 ECTS) Submission Tasks (15 pages)
Design Research-based Project (Engl.) (6 ECTS) Project Exam (20 pages)

Digital Management

Artificial Intelligence (Engl.) (6 ECTS) Case study (20 pages)

Digital marketing strategies and campaign management (Engl.) (6 ECTS) Case study (20 pages)

Tourism Management

Service Quality Management (Engl.) (6 ECTS) Submission Tasks (15 pages)
Trends in the Tourism Industry (6 ECTS) Submission Tasks (15 pages)
Event Planning and Marketing (Engl.) (6 ECTS) Submission Presentation
Development of Tourism Offers and Destinations (Engl.) (6 ECTS) Student Paper (20 pages)

Additional electives

Human Capital Management (Engl.) (6 ECTS) Student Paper (20 pages)

Financial Management and Corporate Decisions (Engl.) (6 ECTS) Case study (20 pages)

Change Management (Engl.) (6 ECTS) Student Paper (20 pages)

Leadership (Engl.) (6 ECTS) Student Paper (20 pages)

Credits total 90 30 30 30
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